Sample Creating Customer Loyalty Poster Questions
(Sixty Total: Size 8.5 x 11” printed in full, vibrant colors on glossy photograph card stock)

Wil | Iist:S ¥ When I talk

more to my 0 with my
customers 4 customers
today than | e today, will |
talk at them? 24 make sure to
: give them
100% of my
attention?

B3 What will | &
5 do today to &:
create
il stronger loyalty B
j in my
4. customers? s
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Creating Loyal Customers

Creating Loyal Customers

Whenever
1 say,

do today to
keep myself
in a good
mood

policies or

rocedures .
P will I really

mean it?

Creating Loyal Customers Creating Loyal Customers Creating Loyal Customers
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Sample A Complaint Is a Gift Poster Questions
(Fifteen Total: Size 8.5 x 11” printed in full, vibrant colors on glossy photograph card stock)

Most of us
get defensive
when we

hear
‘ complaints.
Will | respond
in a better

way?

@ A Complaint Is a Gift

=

e C—_ --_.n... TS
SRETROG AL TR
N i il = b I 2 ".-:
G Pl o S R e

Pt Pl —— Tl
2 — Ve
=4l Will | be sure |
"j;-;l;- “Thank y_ou,” 55
sid whenl first le
EE R hear a -j1~£~§’,.'-
.-l' . 1-
i, complaint? L_-'
e M

-/ —. | .

N X o

‘9  If | can’t give my
customers
exactly what

% they want, will |

remember to
tell them what |
can do for them?

@ A Complaint Is a Gift

Will |
remember
it isn’t easy
for most

customers to
complain?

- Will |
remember
K customers
| am think
they are
right,
even when
they are
wrong?

@ A Complaint Is a Gift

When
appropriate,
will |
sincerely
apologize
today?

A Complaint Is a Gift

©All rights reserved. 2003. TMI US « 8270 West Charleston Boulevard ¢ Las Vegas, NV 89117 - (702) 939 1800




Sample Putting People First Poster Questions
(Fifteen Total Size 8.5 x 11” printed in full, vibrant colors on glossy photograph card stock)

remember
delivering
good service

4~ is meeting "Ml

emotional
needs
of my
customers?

Putting People First

Will | take
responsibility
to create
rapport

with my
customers
today?

Putting People First

rights or wrongs

in
communication
styles.
Can | accept the
differences?

feelings they #
have when the
are with me?

Putting People First
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Putting People First
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Will | remember

Who owns the
problem? 1| do!

that when |
meet

Putting People First
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